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The Sustainable Development Goals (SDGS)
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SDGs have Targets & Indicators
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SDGs are Interconnected

HEALTH IN
THE SDG ERA

GOOD HEALTH
AND WELL-BEING

4

ENSURE HEALTHY LIVES
AND PROMOTE WELL-BEING
FOR ALL AT ALL AGES

World Health = :
Organization  wwwmeosusscs - @ Soiomen: GLOALS
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SDGs are Context-specific
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SDGs are ‘hot’
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So what does it mean for business?

2%

SDG awareness amongst the business
commuinity is high (9. compared to
the general population (33% citizens
aware of SDGs)

Business has already started to
take action:

71%

ite onhy 1094 = s ranking busines
with prime respo v they are
d to the SDGs.

We should be optimistic that
engagement will increase by 2020:

s say they are doing nothing
when thinking about

Government is Seen as having prime
responsibility to aclie

busin i

respo

There are distinct gaps in how to engage,
especially in areas where tough decisions
are required.

13%

Omby 1 businesses O businesses are
have identified the tocls 5 butwhat gets
they need

what’s in

done.

Citizens grasp the significance:

90%  78%

of citizens believe it
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Align w/
gov't
policies

Improves
performance

Why should you bother?

P What’s the business case for helping to
achieve the SDGs?

There are a number of compelling reasons for business o focus on
sustainable business practices, which make it a simple, logical choice

Increased futire gover nment focus on sustainable business:
by committing to SDG target 12.6, national governments
“ave agreed “to encourage companies, especially large and

- ~ompanies, to adopt sustainable practices and
inegrame sustainability information into their reporting cycle™.
Thus, companies should anticipate polices and regulations that
seek to deliver on that commitment.

Sustainable business practices improve performance: evidence
shows that companes with higher ratings for environmental,
social and governance factors, i.e. strong sustainable business
practices, have: (1) lower costs of debt and equity — the market
recognises ~*  are lower risk and rewards them accordingly;
ar’ _at they generally outperform the market in the

—um (three to five years) and long werm (five to ten years).*

Here's supporting evidence: the MSCI have recently added a
Sustainable Impact Index” to their All Company World Index
(ACWT) — which is designed to identify lissed companies whose
core business addresses at least one of the world's social and
emvironmental challenges, as defined by the SDGs. Over the

first four months of its operation (from 30 November 2015

to 31 March 2016) the MSCI ACW1 Sustainable Impact Index
outperformed the MSC1 ACW] Index, in terms of net returns,

by 14.8%. And a recent study undertaken by Deutsche Asset

& Wealth Management of more than 2 000 empirical studies,
published by the Journal of Sustainshle Finance and Investment
in December 2015, found a positive cormelation between
environmental social and governance (ESG) criteria and
corporate financial performance. So, the numbers are backing up
the moral imperative to act

Broad range of wider business benefits: companies report

that sustainability strame gies deliver value through reds~~*
operational, reputational and regulatory risk; dev. cea
operating and supply chain costs; enhanced product value
propositions attracting greater market share or price premiums;
and/or growth via new markets or product innovation.®

Inareasing focus of CEOs: For sustainability strate ges, like amy
other business strategy, to be successful, companies need to
set goals and establish accountabilities, supported by business

metrics. 72% of CEOs stawe that their companies are reporting
non-financial information, according 1w PwC's 19th Annual
Global CEO Survey. CEOs are recognising that short eerm,
profit centric models are reducing in relevance and they are
changing their appr.  * ~~ordingly: 84% of CEOs said that
they are expected o addre. - ° "“~lder pneeds, 86% of
CEOs say they are changing how they

they hold themselves accountable for, and 7o~

busine ss success is about more than just financial pron..
perspective will drive new business behaviours.

Which SDGs should my company focus on?

With 17 goals o consider it's easy to see how individual

busine sses will struggle 1o focus on addressing them all. In our
SDG Engagement research,” only 1% of companies said they
would even be assessing their impact across all 17, let alone
tackling them all, with many planning to prioritise those they
view as most materal. Agreemng the firm's engagement with

the SDGs is therefore a board level discussion as well-informed
debamw is required in order to hone in on the right set of priorities
to drive the stramegy

Many of the goals nterconnect with others - and some generae
more value than others (see page 31 for more details), so
defining a strategy is challenging.

We recogmise a structured approach to these conve rsations is
required if they're o be productive and so have thought through
not cnly the key things to consider (see page 23), but also
developed a tool to show where your business has value at risk if
the SDGs fail (see page 51 for more on the Global Goals Business
Navigator). Both are useful to use when defining busine ss impact
and shaping conversations.

Next steps?

We hope that you fir- -
We hel= gy HTphications for

- — guvermments mtroduce new regulstion and policy to
meet their goals, bot that they also represent many opportunities
toembrace. This guide is a first step in helping the business
communiry get 1o grips with the SDGs and start 1o define their
approach. For more, we have a wealth of additional information
on our websie: www. pwe.com/globalgoals or if you have
questions, please do get in touch (details are on page 94)

Leadership
is
committed

More value,
lower cost

Source: PWC
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So what does it mean for Business?

e SDGs CO(J

2
Sl
L€)

$

$12 trillion

Lower Risk _ a year
in business value across

IVIore OppO rtunities four ec nomi(r: s.‘gs.tem:;.
alone by 2030

More Transparency

More Collaboration

HwnN e

Food and agriculture  Cities and urban mobility  Energy and matenals Health and well-being
US$2.3 trillion UsS$3.7 trillion Us$4.3 trillion US$1.8 trillion
L4

Creating

more than

380 million
jobs

Source: Better Business, Beffer World Buziness & Sustainsble Development Commission

CEO Guide to the Sustainable Development Goals
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What can you do?

Risks of
05y,

o Capturing
opportunities

o The need for

coliaboration

Individual-level

Stay informed © @

Make the SDGs your business.
Keep up with the sustainable
development agenda to ensure that
your organization is well placed to
capitalize upon opportunities and
pre-empt disruptive nisks.

Spread the word ©

Engage your network of peers on
this agenda to create a tipping point
for business engagement.

Company-level

Understand and measure ¢}
externalities

Develop a thorough understanding
of how your company’s business
activities translate into economic,
environmental and social impacts in
the context of the SDGs.

Setgoals © ©
Plot a course towards enhancing

positive and mitigating negative
SDG impacts.

Develop business solutions ©
Apply an SDG lens at the strategic
level to harmess your organization’s
potential to engineer business
solutions that make your company
more successful and sustainable.

Communicate ©

Consider regular and transparent
communication of SDG
performance and progress.

Sector-level

Come together ¢} ©
Collaborate with peers and other
stakeholders to frame the SDGs
in the context of your sector.

Roadmaps @

Set a collective vision for your
industry and collaborate on
initiatives to realize sector
transformation.

Issue calls to action ©

Call for all companies in the sector
to align, collaborate and report on
their progress.

Policy-level

Advocate © © © O

Openly advocate for the
introduction of key policy and
finance enablers that will help to
achieve a tipping point.

Source: WBCSD
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Breakthrough Innovation Action Platform
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Focus on:
1. New Mindsets . teast
2. New Business Models
3. Disruptive Technologies
4. Cross-sectoral

Collaboration

b — o c—

UN Global Compact Breakthrough Innovation
Action Platform
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https://youtu.be/lAGBS8EE3MQ�
https://youtu.be/lAGBS8EE3MQ�

OW your company can advance
each of the SDGs

17 Goals to Transform Our World

The SDGs provide an historic opportunity to unite all global stakeholders
to end extreme poverty, fight inequality and injustice, and protect our
planet.

IN THIS SECTION ¥

How Your Company Can Advance Each of the SDGs

Responsible business and investment — rooted in universal principles — will be essential to achieving transformational change through the
SDGs. For companies, successful implementation will strengthen the enabling environment for doing business and building markets
around the world.

Below you will find links to important initiatives and resources of the UN Global Compact — and in some instances of other like-minded
organizations — to guide companies and other stakeholders o action-oriented platforms and tools that support SDG implementation.
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NISKALA

paperless Brailletablet
the move
ransit in Nigeria by offering local

3. CHANDIGARH (SDG 9): Haln aid the education of blind chi
4.GENEVA (SDG 12): 24/7 — Access TC : 23t
5.LAGOS (SDG 9): Smart Transit — A culturally appre
transport information in real time

6.LISBON (SDG 9): Lettuce Grow — An app that connects s
agricultural industry and local economy

7. LONDON (SDG 9): eQuality — A system that allows shoppers tc
& environmental impaég,of their product purchases

8.NEW YORK (SDG 12): ed — The world’s first closed-loop marketplace for sustainable garments.

9.RIO DE JANEIRO (SDG 10 f igital — An app that connects refugees with jobs open and available to them
by fair and honest employers

Braille Slate

directly with consumers to boost

sducate themselves around the ethical, political

eQuality N
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http://www.un.org/sustainabledevelopment/takeaction/�

Some examples from a recent Hackathon

CREATE  EXPLORE  LEARN Search

Browse newly-listed, featured or almost funded projects, or those listed

under a particular category.

EXPLORE

All Projects
Featured

Aimost Funded UN SOCIAL 500

Funded Recognising the UN's social champions
Latest
CAIEB[""ES Strengthen the UN with digital Ecovon
01. No poverty success tracking By Brenya Isasc
By UM Soc 0 Tne graen way 1o bulid

Make e UN siranger and more effeciive by
spraading fhe practics of SUCC3EE trackin..

A Ohyafity
4. Liuality T 18, Peacs, jushics and sirong. W 11, Sustainable ciies and co..

05. Gender equality

iming e make sur werld saler,
eradicaling car thell

egitCar ., :
8! mclr

n and
Infrastrictira

funding network. By browsing this website, you agree to our use of cookiss.

L

CLOTHINC

Zé-nsf* CARBRCE

Sustainable Fashion Club of New York
By Namu Park

Hamage the power of taEhion &t 3 one-aay event
hrough 2 colegive xpenience

W 12. Responsitie consumplio

TR YT

Link
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How you can work with the UN

Source: https://business.un.org/
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Hurricanes
aver the
Caribbean -
Maria and lrma

How your company can
help

UN-Business Action Hub

Partnership Passport:
Your Journey in
Partnering with the UN

Intetestod in Partrering with the UN?

£ Governance Sustainable Develapment Gaols

Find current
partnership projects
and opportunities

T IR - B T =
it business unorg ezt
4 mariott.com | Minbor- smanaionggmaen... | Mai- : |
Fle Edt View Favorees Tooks Help
73 [16% Loaded §3 stmaarten airpont - Faceb.. & Loading-. & Dashboard « Sustainablest... [ suagested

business.un.org

PARTNERSHIP STORIES FARTNERSHIP OPPORTUNITIES RESOUREES COMPANIES & UN PARTNERS

Maria and Irma

Hurricanes over the Caribbean - Maria and Irma
(Featured)

prm— Overview Ky
Dt secemre 04 825 217

Type: Tropical yclane
HURRICANE MARIA Ll

ON 18 Septemoer, Hurricane Maria évolved f1om a calégory-1 1o a
category.5 stom in less than 18 hours, before siamming the

Cangdean KD of DOMINiCa TH TWrTICaNe thrashed th country LATEST IFORMATION., ¥ou Can browse up 30
wilt axireme wins and rain, and destioyed all in 15 path. A1 the

the minute news on this and ather disasters af
Ratiafien

' . from 2 hurticane, bt
never has the istand faced a storm of such ferocity and strength. ‘W ON RELIEFWEB
The twificane brought e in Dominica 10 a standstil
In consultation with the Government of Dominica, the

humanitarian community lsunched todsy & Hurricane Maria Flash v
Appeal for Domnica, seeking $311 milbon fa reach 65,000

Empowered lives.
Resilient nations.
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How you can work with the UN

Source: https://sdgimpact.undp.org/

® . & SDG Impact

We envision a world in which all

capital flows advance the SDGs.

Who We Are

What We Do

Why This Matters

Source: https://unglobalcompact.org/

17 Goals to Transform Our World

The SDGs provide an historic opportunity to unite all global stakeholders
to end extreme poverty, fight inequality and injustice, and protect our
planet

INTHIS SECTION ¥ pr——
2 pagTaipcun:

How Your Company Can Advance Each of the SDGs

Responsible business and investment - rooted in universa nciples — will be essential to achieving transformational change through the
SDGs. For companies, successful implementation will strengthen the enabling environment for doing business and building markets
around the world

Below you will find links to important initiatives and resources of the UN Global Compact — and in some instances of other like-minded
organizations - to guide companies and other stakeholders to action-oriented platforms and tools that support SDG implementation.
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And If your business can’t save the world...

Source: www.un.org/sustainabledevelopment/takeaction/

The LAZY PERSON'S
guide to

SAVING the WORLD
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http://www.un.org/sustainabledevelopment/takeaction/�

Lazy Person’s Guide to Saving the World
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Save electricity by plugging appliances into a power strip and turning them off completely when not in use,
including your computer.

Stop paper bank statements and pay your bills online or via mobile. No paper, no need for forest destruction.
Share, don’t just like. If you see an interesting social media post about women’s rights or climate change, share it
so folks in your network see it too.

Speak up! Ask your local and national authorities to engage in initiatives that don’t harm people or the planet.
You can also voice your support for the Paris Agreement and ask your country to ratify it or sign it if it hasn’t yet.
Don’t print. See something online you need to remember? Jot it down in a notebook or better yet a digital post-it
note and spare the paper.

Turn off the lights. Your TV or computer screen provides a cosy glow, so turn off other lights if you don’t need
them.

Do a bit of online research and buy only from companies that you know have sustainable practices and don’t
harm the environment.

Report online bullies. If you notice harassment on a message board or in a chat room, flag that person.

Stay informed. Follow your local news and stay in touch with the Global Goals online or on social media at
@GlobalGoalsUN.

Tell us about your actions to achieve the global goals by using the hashtag #globalgoals on social networks.

In addition to the above, offset your remaining carbon emissions! You can calculate your carbon footprint and
purchase climate credits from Climate Neutral Now. In this way, you help reduce global emissions faster!”
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http://www.un.org/sustainabledevelopment/blog/2016/04/today-is-an-historic-day-says-ban-as-175-countries-sign-paris-climate-accord/�
http://www.un.org/sustainabledevelopment/blog/2016/04/parisagreementsingatures/�
http://twitter.com/GlobalGoalsUN�
http://climateneutralnow.org/Pages/How.aspx�

Lazy Person’s Guide to Saving the World

\EVEL
g A

Air dry. Let your hair and clothes dry naturally instead of running a machine. If you do wash your clothes, make
sure the load is full.
Take short showers. Bathtubs require gallons more water than a 5-10 minute shower.
Eat less meat, poultry, and fish. More resources are used to provide meat than plants
Freeze fresh produce and leftovers if you don’t have the chance to eat them before they go bad. You can also do
this with take-away or delivered food, if you know you will not feel like eating it the next day. You will save food
HOUSEHOLD and money.
HERO Compost—composting food scraps can reduce climate impact while also recycling nutrients.
Recycling paper, plastic, glass & aluminium keeps landfills from growing.
Buy minimally packaged goods.
Avoid pre-heating the oven. Unless you need a precise baking temperature, start heating your food right when
you turn on the oven.
Plug air leaks in windows and doors to increase energy efficiency
Adjust your thermostat, lower in winter, higher in summer
Replace old appliances with energy efficient models and light bulbs
If you have the option, install solar panels in your house. This will also reduce your electricity bill!
Get a rug. Carpets and rugs keep your house warm and your thermostat low.
Don’t rinse. If you use a dishwasher, stop rinsing your plates before you run the machine.
Choose a better diaper option. Swaddle your baby in cloth diapers or a new, environmentally responsible
disposable brand.
Shovel snow manually. Avoid the noisy, exhaust-churning snow blower and get some exercise.
Use cardboard matches. They don’t require any petroleum, unlike plastic gas-filled lighters.
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Lazy Person’s Guide to Saving the World

\EVEL
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Shop local. Supporting neighbourhood businesses keeps people employed and helps prevent trucks from
driving far distances.

Shop Smart—plan meals, use shopping lists and avoid impulse buys. Don’t succumb to marketing tricks that
lead you to buy more food than you need, particularly for perishable items. Though these may be less
expensive per ounce, they can be more expensive overall if much of that food is discarded.

Buy Funny Fruit—many fruits and vegetables are thrown out because their size, shape, or color are not “right”.
Buying these perfectly good funny fruit, at the farmer’s market or elsewhere, utilizes food that might otherwise
go to waste.

When you go to a restaurant and are ordering seafood always ask: “Do you serve sustainable seafood?” Let
your favorite businesses know that ocean-friendly seafood’s on your shopping list.

Shop only for sustainable seafood. There are now many apps like this one that will tell you what is safe to
consume.

Bike, walk or take public transport. Save the car trips for when you’ve got a big group.

Use a refillable water bottle and coffee cup. Cut down on waste and maybe even save money at the coffee
shop.

Bring your own bag when you shop. Pass on the plastic bag and start carrying your own reusable totes.

Take fewer napkins. You don’t need a handful of napkins to eat your takeout. Take just what you need.

Shop vintage. Brand-new isn’t necessarily best. See what you can repurpose from second-hand shops.
Maintain your car. A well-tuned car will emit fewer toxic fumes.

Donate what you don’t use. Local charities will give your gently used clothes, books and furniture a new life.
Vaccinate yourself and your kids. Protecting your family from disease also aids public health.

Take advantage of your right to elect the leaders in your country and local community.

U [N|
[E3E

Empowered lives.
Resilient nations.

paun
Dushi Tera!

P cw
j ARUBA GENTRE OF EXCELLENGE FOR
SUSTAINABLE DEVELGPMENT OF SIDS




Resources

UN Global Compact: www.unglobalcompact.org - a voluntary initiative based on CEO commitments to
implement universal sustainability principles and to take steps to support UN goals

UNDP SDG Impact: www.sdgimpact.undp.org - new platform to fill market gaps by providing consensus
definitions and disciplines for setting impact goals and tracking progress against them.

Localizing the SDGs: www.localizingthesdgs.org - an online toolbox with practical
methods to achieve the SDGs at the local level

SDG Action Campaign: www.sdgactioncampaign.org - intends to create awareness about the 2030 Agenda,
empower and inspire people across the world to achieve the Sustainable Development Goals (SDGs) while
generating political will, and help make the Goals attainable by 2030.

PWC SDG services: www.pwc.com/sdg - an example of how consulting firms are aligning services to
support companies in implementing the SDGs

: TAINg
;}" i# 5\53‘ ”ﬁQ‘
el

J ARUBA GENTRE OF EXCELLENCE FOR
SUSTAINABLE DEVELGPMENT OF SiDS
ns.

Empowered lives.

paun
Dushi Tera!

o 'J-;?
KX -ug"’

X
9 IN3


http://www.unglobalcompact.org/�
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Thank you.

Questions? e
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