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Little Quiz Little Quiz 

? % of all Internet users are on         ? 

A: 24% B: 37% C: 47% 



How many active Social Media Users do we have in Aruba? 

A: 47.000 B: 80.343 C: 100.000 



Little Quiz Little Quiz 

What % of users access        from a smartphone? 

A: 92% B: 78%  C: 60% 



Little Quiz Little Quiz 

Users Spend ? Minutes Daily on 

A: 20 B: 40 C: 30 



Little Quiz Little Quiz 

What is the fastest growing age bracket on        ? 

B: 45-54 A: 25-45 C: 65+ 



Why do companies need to go online? 



Little Quiz Little Quiz 

How Marketing has changed – 3000 impressions per day 

3,000 impressions per day 



Little Quiz 

How Marketing has changed 
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How Marketing has changed 
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How Marketing has changed 



Social Media platforms  



Facebook 



Instagram 



Instagram 





LinkedIn 





How to start - Creating a Social Calendar  
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How to start - Creating a Social Calendar  



How to start - Creating a Social Calendar  



Little Quiz 

 6 Tips! 

1.Keep posts brief, under 140 characters           
 Long posts look like work (a huge turn--off). 
 
2. Ask questions. 
The best way to get the attention of your readers is ok to ask questions, or draw them into 
the topic in some way. Questions make people think and  respond with comments-the 
ultimate goal of any successful social media sales strategy. 
 
3. Write to one person, not a group. 
Think that you are talking to a person, not a group. Even though you are speaking to 
entire network, only one person reads your words at a time. Keep your posts 
conversational by using personal pronouns and contractions and maintain a relaxed, 
friendly tone. 
 
4. Avoid vague posts. 
Write posts that clear, concise and contain enough to orient the reader. Vague posts are 
confusing and irritating. 
 
5. Keep variety in your posts. 
Don't post about the same thing every time, especially if no one is responding or 
interacting.Use all the posting tools at your fingertips: text, links, photos, videos. Mix up 
your text posts too, some personal, some value content, some fun, some current events. 
 
6. If you're not getting comments, take heed. 



Facebook & Instagram Advertising options 



Facebook Advertising – Options – Like Ad 



• They have great social proof  - they show pages your friends have Liked -- which makes you want to Like them too. 
• they're the easiest ads to set up -- and tend to be the least expensive. 
• they get your page instant exposure to new fans. 

Why? 



Facebook Advertising – Options – Website Click Ad 



Facebook Advertising – Options – Website Click Ad 



Facebook Advertising - Target 



Facebook Advertising - Target 



Facebook Advertising – Advertising options 



Facebook Advertising - Look a Like Campaigns 





Facebook Remarketing 



Little Quiz 

 6 Tips! 

1. Ask Questions          
 Did you know that questions are one of the most powerful technique you could use to retain a person’s attention? 
 
2. Promise a Benefit  
Benefits sell.  
 
3. Create a Sense of Urgency  
Urgency is an old sales technique that aims to give someone the reason to act now. It’s related to emotional selling, 
unlike what many advertisers think about it, it cannot be imposed on a person. Every one of us has the sense of 
urgency in us. And the trick is to learn how to activate it in your target audience. 
 
4. Stay Focused with One Call-to-Action  
The best Facebook ads have a clear goal. Are you trying to increase brand awareness, get a lead, or sell a product? 
No matter what, your ad should have a clear call-to-action. - Start - Gain - Read - Save - Get - Achieve 
 
5. Make It Personal 
As weird as it might sound, people like looking at other people’s faces on the web. When they feel like someone’s 
gazing at them, they can’t resist but to find out more. - Use Emojis - Write like how you write to a friend 
 
6. It’s All About YOU 
Use ads that emphasizes that the offer is about you – not them, not your potential clients, but you. 



 Link Ad Essentials 



Questions? 
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